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FOREWORD
TOBY HUTCHEON, BOOMERANG ALLIANCE

In the 22 months to December 2019, Plastic Free Noosa has
attracted over 200 member businesses and events who have
eliminated or replaced over 4 million single use plastic items.
The project has demonstrated that a community can make a
difference.
At the end of 2019, Boomerang Alliance handed over the
project to Tourism Noosa.
We would like to thank all those businesses and events who
have taken up the plastic-free challenge. Please keep up the
good work.
We would like to acknowledge those organisations who have
helped us make this such a community success story, our
partners:
Noosa Council, Tourism Noosa, Surfrider Foundation Sunshine
Coast, Boomerang Bags Noosa, Zero Emissions Noosa, Noosa
Community Biosphere Association, Sunshine Coast
Environment Council, IN Noosa Magazine, Noosa FM, Take 3
for the Sea Sunshine Coast.
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ABOUT PLASTIC FREE NOOSA
Plastic Free Noosa is a project to reduce Noosa's plastic footprint. The project
was initiated by The Boomerang Alliance in 2017, as part of the ‘Plastic Free
Places’ program, which focuses on achieving wide-scale change away from
plastic pollution.
From 2017 to 2019, the Plastic Free Noosa project has been managed by
Boomerang Alliance and funded by the Qld State Government, with additional
funding in 2019 from Tourism Noosa and Noosa Council.
One of our main project goals was to reduce the use of identified single-use
plastic packaging used by our member food retailers, markets and events by
50%. We targeted six single-use plastic items which are common and
problematic in the litter stream. These items are; water bottles, food ware
(cups, cutlery, plates etc.), straws, coffee cups/lids, takeaway containers and
plastic bags.
To achieve this, we utilised direct engagement with businesses, events and
markets to assist them to eliminate single-use plastic items, replacing them
with reusable or 100% compostable items. We also encouraged individuals to
take up a plastic-free lifestyle.
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ACTIVITIES & OUTCOMES
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MEMBER ENGAGEMENT & OUTCOMES
The program has continued a focus on quality
engagement with the food retail and events
sectors, which has been recieved very positively
and is acting as a catalyst for members to not
only switch away from single-use plastic, but to

This also acts as a medium for positive messaging
to the community, which is enhanced by social
media marketing by members to promote their
own good actions.

think about waste reduction more broadly.
Our members now understand the issues of
single- use plastics, and know what alternative
practices and products to choose that suits their
needs. Importantly, they have the tools to
continue to improve their practices. Many food
retail members have not only eliminated plastics
but have started initiatives such as implementing
reusable systems, offering discounts for BYO,
diplaying educational signage and only offering
items on request.
Events and markets were a significant component
of the project activities in 2019. Since the first
‘Plastic Free’ event in Noosa (Noosa Food and
Wine Festival 2018) paved the way by introducing
a commercial composting stream, many major
events in Noosa have followed.
In 2019, through a partnership with Tourism Noosa,
we worked with five major events and a number of
smaller events, all who achieved a significant
reduction in plastic usage and waste diverted from
landfill than in previous years.

Plastic free Noosa helped make the switch so
easy, we wondered why we’d never done it
before. We were surprised at how great the
new compostable products were. Our
customers love it, they’re really supportive
and we’ve had so much positive feedback.
BOMBETTA, NOOSA HEADS
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KEY PERFORMANCE INDICATORS
KPI’s for the program are the number of food
retailers, markets and events who sign up as a
member, and the amount of identified plastic items
removed from use by our members.
We obtain ordering data from our members and their
suppliers. Because we audit member practices upon
commencement of the program, we are able to
record what plastic items they were using prior to
joining.

When an item is eliminated, we can calculate
previous ordering quantities of each eliminated
item from the data provided. This system allows
for robust data reporting.
Plastic items eliminated by events and markets
are harder to quantify, as food vendors
participate in the program but often do not join
as a member. Therefore, plastics eliminated from
events are under-reported in our figures. We are,
however, often able to obtain figures on waste
diverted from landfill.

DATA- PLASTIC FREE NOOSA 1 FEB 2018 - 31 DEC 2019 (from all members)

*Plastic Free Champions are members that have eliminated all of our key plastic items (straws, coffee cups &
lids, takeaway containers & lids, food ware (cutlery, plates, cups etc), water bottles & bags).
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EVENTS PROGRAM
Through a strategic partnership with Tourism Noosa,
our program was involved in over ten events in 2019.
We have featured three Noosa events below, with
information provided by Tourism Noosa. We also
assisted with the production of Tourism Noosa's
new sustainable events guidelines.
Figures on items eliminated are also reported in
overall data totals on page 3.

NOOSA FOOD AND WINE FESTIVAL
Through our arrangements with Tourism Noosa,
Noosa's showcase event was successfully run as
'plastic-free' this year. In 2018 the event became the
first in the region to introduce a commercial
composting stream, sending 0.48 tonnes of material
for composting. In 2019, this was increased to
1.3 tonnes.

1.3 TONNES
of compostable food and packaging
waste used at the Noosa F&W Festival
2019 that was sent for composting.

Diversion from Landfill 2018 = 47.5%
Diversion from Landfill 2019 = 53% + 419 x refundable
containers.
NOOSA FESTIVAL OF SURFING
Held over 10 days, we successfully worked with many
vendors to go plastic-free. Plastic water bottles were
banned at the event, and the addition of water refill
stations and reusable bottles saw a saving of 9475
plastic bottles (water usage converted to 600ml
water bottles). 1.125 tonnes of of compostable food

BOTTLES
941760%
sales increase for the

plastic bottles of water saved from being
first quarter of 2020
sold at the Noosa Festival of Surfing
2019.

and packaging waste was sent for composting.
Diversion from Landfill 2019 = 42%, plus 9475
refundable containers.
NOOSA TRIATHLON (IRONMAN)
One of the biggest triathlons in the world, this event
successfully eliminated 180,000 plastic cups used by
competitors in 2018, and 190,000 cups in 2019. The
cups were replaced by compostable cups which,
along with other compostable packaging and food
waste, was commercially composted (diversion from
landfill results pending).

000 CUPS
190 60%
compostable cups that were composted
sales increase for the
at the Noosa Tri 2019, instead of the
first quarter of 2020
same amount of plastic cups (which
were used in previous years and
landfilled).
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PROMOTION

www.plasticfreenoosa.org

