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FOREWORD

TOBY HUTCHEON, BOOMERANG ALLIANCE

In the 22 months to December 2019, Plastic Free Noosa has
attracted over 200 member businesses and events who have
eliminated or replaced over 4 million single use plastic items.
The project has demonstrated that a community can make a
difference.

At the end of 2019, Boomerang Alliance handed over the
project to Tourism Noosa.

We would like to thank all those businesses and events who
have taken up the plastic-free challenge. Please keep up the
good work.

We would like to acknowledge those organisations who have
helped us make this such a community success story, our
partners:

Noosa Council, Tourism Noosa, Surfrider Foundation Sunshine
Coast, Boomerang Bags Noosa, Zero Emissions Noosa, Noosa
Community Biosphere Association, Sunshine Coast
Environment Council, IN Noosa Magazine, Noosa FM, Take 3
for the Sea Sunshine Coast.



ABOUT PLASTIC FREE NOOSA

Plastic Free Noosa is a project to reduce Noosa's plastic footprint. The project
was initiated by The Boomerang Alliance in 2017, as part of the ‘Plastic Free
Places' program, which focuses on achieving wide-scale change away from

~

plastic pollution.

From 2017 to 2019, the Plastic Free Noosa project has been managed by
Boomerang Alliance and funded by the Qld State Government, with additional
funding in 2019 from Tourism Noosa and Noosa Council.

One of our main project goals was to reduce the use of identified single-use
plastic packaging used by our member food retailers, markets and events by
50%. We targeted six single-use plastic items which are common and
problematic in the litter stream. These items are; water bottles, food ware
(cups, cutlery, plates etc.), straws, coffee cups/lids, takeaway containers and
plastic bags.

To achieve this, we utilised direct engagement with businesses, events and
markets to assist them to eliminate single-use plastic items, replacing them
with reusable or 100% compostable items. We also encouraged individuals to
take up a plastic-free lifestyle.
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ACTIVITIES & OUTCOMES

1 MEMBER ENGAGEMENT & OUTCOMES

The program has continued a focus on quality
engagement with the food retail and events
sectors, which has been recieved very positively
and is acting as a catalyst for members to not
only switch away from single-use plastic, but to
think about waste reduction more broadly.

Our members now understand the issues of
single- use plastics, and know what alternative
practices and products to choose that suits their
needs. Importantly, they have the tools to
continue to improve their practices. Many food
retail members have not only eliminated plastics
but have started initiatives such as implementing
reusable systems, offering discounts for BYO,
diplaying educational signage and only offering
items on request.

Plastic free Noosa helped make the switch so

easy, we wondered why we'd never done it
before. We were surprised at how great the

new compostable products were. Our aha

customers love it, they're really supportive
and we've had so much positive feedback.

BOMBETTA, NOOSA HEADS

This also acts as a medium for positive messaging
to the community, which is enhanced by social
media marketing by members to promote their
own good actions.

(& Aromas Noosa
T 1Bhrs- 2

ole Like as Your Page

‘We love our cups! Sustainability is important to us which is why we only use takeaway coffee cups
that are certified biodeg and ble! Plastic Free Noosa

_—

Events and markets were a significant component
of the project activities in 2019. Since the first
‘Plastic Free' event in Noosa (Noosa Food and
Wine Festival 2018) paved the way by introducing
a commercial composting stream, many major
events in Noosa have followed.

In 2019, through a partnership with Tourism Noosa,
we worked with five major events and a number of
smaller events, all who achieved a significant
reduction in plastic usage and waste diverted from
landfill than in previous years.
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KEY PERFORMANCE INDICATORS

KPI's for the program are the number of food
retailers, markets and events who sign up as a
member, and the amount of identified plastic items
removed from use by our members.

We obtain ordering data from our members and their
suppliers. Because we audit member practices upon

commencement of the program, we are able to
record what plastic items they were using prior to
joining.

When an item is eliminated, we can calculate
previous ordering quantities of each eliminated
item from the data provided. This system allows
for robust data reporting.

Plastic items eliminated by events and markets
are harder to quantify, as food vendors
participate in the program but often do not join
as a member. Therefore, plastics eliminated from
events are under-reported in our figures. We are,
however, often able to obtain figures on waste
diverted from landfill.

DATA- PLASTIC FREE NOOSA 1 FEB 2018 - 31 DEC 2019 (from all members)

204 20

Business Event & market
members members

Plastic Free
Champions®

63 4,314,066

Pieces of plastic
eliminated

"Plastic Free Champions are members that have eliminated all of our key plastic items (straws, coffee cups &
lids, takeaway containers & lids, food ware (cutlery, plates, cups etc), water bottles & bags).

NO. OF ITEMS ELIMINATED BY CATEGORY

ITEM NUMBER ELIMINATED
Water bottles 53.943
Straws 1,428,380
Coffee cups 407,036
Coffee cup lids 390,993
T/A containers & lids 325,270
Cold Cups & lids 1,149,393
Plates/bowls & lids 69.457
Cutlery 355694
Bags (thicker) 133.900
TOTAL 4,314,066

NO. OF ITEMS ELIMINATED MONTH-BY-MONTH

300,000
200,000
100,000
(o]
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) EVENTS PROGRAM

Through a strategic partnership with Tourism Noosa,
our program was involved in over ten events in 2019.
We have featured three Noosa events below, with
information provided by Tourism Noosa. We also
assisted with the production of Tourism Noosa's
new sustainable events guidelines.

Figures on items eliminated are also reported in
overall data totals on page 3.

NOOSA FOOD AND WINE FESTIVAL

Through our arrangements with Tourism Noosa,

Noosa's showcase event was successfully run as 1.3 TONNE S
‘plastic-free' this year. In 2018 the event became the
first in the region to introduce a commercial
composting stream, sending 0.48 tonnes of material

for composting. In 2019, this was increased to
1.3 tonnes.

Diversion from Landfill 2018 = 47.5%
Diversion from Landfill 2019 = 53% + 419 x refundable
containers.

NOOSA FESTIVAL OF SURFING

Held over 10 days, we successfully worked with many 9417 BO I L I LES

vendors to go plastic-free. Plastic water bottles were
banned at the event, and the addition of water refill
stations and reusable bottles saw a saving of 9475
plastic bottles (water usage converted to 6ooml
water bottles). 1.125 tonnes of of compostable food
and packaging waste was sent for composting.

Diversion from Landfill 2019 = 42%, plus 9475
refundable containers.

NOOSA TRIATHLON (IRONMAN)

One of the biggest triathlons in the world, this event 190 OOO CUPS

successfully eliminated 180,000 plastic cups used by
competitors in 2018, and 190,000 cups in 2019. The
cups were replaced by compostable cups which,
along with other compostable packaging and food
waste, was commercially composted (diversion from
landfill results pending).
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3

PROMOTION

Facebook followers ||
Instagram followers _

1221 Instagram posts

2234 Website hits

Plastic Free Noosa removes 1.4 million |terr

BETWEEN February and
November 2018, participants
in the “Plastic Free Noosa'
(PFN) program have
eliminated 1.4 million single
use plastic items from use
within the Noosa council
area.

Run by the B

members,
“We work closely with

businesses, as well as
council, tourism groups,

businesses to work towards
eliminating six key plastic
items, selected strategically
due to their impact on the
envi as well as a

composters and waste
operators to deliver
ml solutions to those

I " Kellie said.

Alliance to promote a
community-led switch away
from single use, takeaway
plastics, the PFN project
directly engages with cafés,
food outlets, events and
markets, and assists them

to reduce plastics through
avoiding their use or

“It isn’t enough to just
ask them to remove
plastic, we provide them
options on what they can
change to, discuss viable
business models for them,
give resources and direct
contacts to suppliers and

P 2 . clarify mislabeling and
:pmscgf:::;;:c misconceptions about
alternatives. products.

j i PFN has shown that
Project Manager with PFN 3
Kellie Lindsay said that the by working together the

key to the success of the
program was through direct
engagement with the 141

community can significantly
change their plastic h.ablts

readily available alternative.

“We have found that all
our members are keen
to do the right thing and
reduce plastics, and many
businesses have already
removed one or more items
from their business before
signing up,” Kellie said.

A huge win for the initiative
was having the recent Noosa
Triathalon come on board,

“The triathlon not only
replaced 180,000 plastic cups
for competitors, they also
composted them, and will
turn them into nutrient-rich
s0il that closes the loop and

car-tJbeuiedbyourfa:msand NmsaMaeranv‘” = QLD“ ister for

The free p

ot State MP Sandy Bolton at Ammns Noosa where the I

PLASTIC-FREE

Glﬂbally, 95 per cent of all
plastic packaging is used once
and then wasted, often as litter,
with two thirds of marine debris found
along the coastline actually plastic. A walk
along the beach will reveal what looks like:
small, broken shells settled along the
high-tide line are often actually tiny
pieces of plastics that have come ashore.
From plastic water bottles to chip
packets and even those little tags that seal
our bread bags, it's easy to forget their
impact on the environment once we pop
these things into those magical bins that
take away all our rubbish.

test sites for the Plastic Free program
because our community has already
shown a commitment to the environment.
The ambitious Plastic Free Noosa
team-of-two are aiming to reduce the
amount of single-use plastic packaging
used in Noosa by 50% with a deadline of
Nowvember 2018. One half of the dynamic
duo, Chad Buxton, says once single-use
plastics are created, they exist forever.
""They can break down to smaller pieces
and wash up on the shore or it for hundreds
of years in the local dump," he explains.
Through Flastic Free Noosa, Chad is busy
teaming up with local restaurants, cafes,

O]
I -os:0
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NEWS
WOMEN WILD ABOUT WASTE

Queensland, and Noosa in particular,
is known around the world for its pristine natural
environment, yet Queensland has been cited as the
most littered state in Australia. Jolene Ogle meets
the locals on a mission to change that!

“The resp has been overwhelmingl

major events and markets to eliminate the
use of six priority plastic items: single-use
water bottles, disposable coffee cups, straws,
plastic bags, foodware such as plastic forks
and takeaway containers such as polystyrene.

Acommunity-based movement is
already underway, working to tackle this
plastic problem. Plastic Free Noosais a
whole-of -community project initiated by
The Boomerang Alliance as part of their

PLASTIC FREE
ASTEASY

positive,” he says. “We work with
businesses because it can lead to a bigger
impact on the community. If we can work
with the businesses themselves, what
we're achieving is a community where

Since launching in February 2018,
Plastic Free Noosa has eliminated
more than two million single use
plastic items from use. Christina
Cannes chats to Noosa Boathouse to
find out more about what it’s like to
be a Plastic Free Champion.

and replacing them with paper.
Since becoming a member, we have
replaced all softdrink plastic bottles
in our fish & chips takeaway with
cans as this was our biggest area for
improvement. We don't use plastic
Boathouse and how Ihley a_ffec: ﬂ\e bags, only paper; our disposable
Beinga right cullen,r is made from bamboo and

on the river, we have a responsibility Al e

How has becoming a member of
Plastic Free Noosa (PFN) changed

how you run your business? ]
MAKING & CHANGE

Noosa cafes brew a plastic free fu:c]

MORE than LY msllion single-  “We work dinectly with busi-  plastic habits el sand wistair
use plastic femms have been 1o nesses, as well # council, s Mayor Tony Wellingion said — at the heart of ever;
marved from 40 cafe and food  pliers, manufacturers, compos- e project aligned with Moo did

It really makes us look carefully at
the products we use at Noosa

ENnVIT

*- ey and waste sl repatation for envires- “Simor jeining Wy
to ensure we care for the natural Wor Phkic Froe Nosd com- ey, Fesd sshillom 10 thowe  moeubil iwareness sod wutada. e of signliicn
maunily mniiative, [Ty atulity. actoss the busssess

What would you say to other
businesses who haven't joined?

environment and its inhabitants that
we're 5o lucky to be surrounded by.

Boomirany Allisncrwabe-  “We make & cany for bus-
bind the project, which was s lo make the switch
partty Fuesbed ry the State G- There hoes v ssch 3 gt -

B N i b a g -
oratory of wstsnability, then  Plaskic Froe chamg
piesorrieg a plastic-dree shire e saidl

> a wernment and hm(umht spomne from the community "W look forwar

When Chad approached us about Being a business in Noosa, we are so Thastic Free and other businesses secions ing alongide the |

~ manager Kellie wamiling f0 gt imvolved Moosa tram and
becoming a member of PFN, we had lucky to operate in a Biosphere Reserve the o






http://www.plasticfreenoosa.org/

